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THE WAVE
IS FORMING

Real US monthly search volume for the Al-visibility disciplines now dwarfs the old term
they are replacing. When the meta-conversation out-searches the channel, you paddle
before it breaks.
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Americans now search for A=0 roughly 46 times more
46 than they search for hotel SEO - and hoteliers mostly
X aren’'t paddling yet.
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The volume data isn’'t a curiosity - it's a countdown.

AEO and GEO are the fastest-growing, least-crowded front doors travelers use to find a place to sleep.
The window where Al visibility is cheap and uncrowded for hotels is open today and closing.

Source: US monthly search volume cited in HotelSEO Lab analysis, June 2026. Directional; not business, legal, or financial advice.
Full study — hotelseolab.com/blog/aeo-vs-geo-vs-seo-for-hotels




