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Type a hotel brand's own name into Google and you'd expect the brand to own the
page. For the mass-market flags, other people's furniture is already in the front door.

On the query “marriott” — ~1.5M searches/mo —
Marriott holds just one of the top 10 organic
results. Six are OTAs.
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THE INVADED FLAGS — OTAS IN THE TOP 10
Marriott 6

Hilton 3

Best Western 3

Wyndham 2

Motel 6 2

Radisson 2

THE DEFENDED — ZERO OTAS ON THEIR NAME

Estimated clicks a month landing on an
OTA instead of Marriott, on Marriott's own
name. Modeled from a published position-
CTR curve.

Source: DataForSEO live Google SERP (US desktop), own-name search volume, July 2026. Click estimates modeled with the First
Page Sage / Backlinko organic CTR curves — directional, not exact. Views are the author's own; informational only, not business,
legal, or financial advice.   Full study → hotelseolab.com/blog/home-invasion-ota-occupation-brand-serp
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Four Seasons · Ritz-Carlton · Caesars · MGM · Westgate · Omni  =  0 OTAs
Luxury, casino and resort names held the line. The OTAs fight hardest where the volume — and the
commission — is richest.
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