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SCHEMA MARKUP - HOTEL SEO LAB

An independent hotel needs exactly seven JSON-LD types to stop being paraphrased
into oblivion. Here they are, ranked by how hard each one works for search and Al
visibility.
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Just seven schema types tell a crawler and an Al assistant
exactly who you are - no guessing, no invented rooftop bar.
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Reference, do not repeat. One @id, everywhere.

Give the hotel one stable @id and point every other schema at it. Only mark up what a human can see,
and re-sync the JSON-LD the same day the page changes. Stale schema is worse than none.

Source: HotelSEO Lab analysis of Schema.org and Google structured-data guidance, July 2026. Directional; not business, legal, or
financial advice. Full study — hotelseolab.com/blog/hotel-json-ld-schema-library




